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Preeminent Academically Situated Polling Institute in New York State 

SRI was given the grade of ‘A-’ by FiveThirtyEight’s 
pollster ratings for its election polling.  SRI received a 
higher rating than its academically situated peers. 
FiveThirtyEight is a highly respected polling  
   aggregation website created by analyst Nate Silver. 
        The site is best known for election forecasts, 
             including the 2012 presidential election in which 
                  FiveThirtyEight correctly predicted the vote 
                       winner of all 50 states. 
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Nate Silver 

Highest Industry Standards 

Reputation in the Media 



Based on a medical study conducted in the Capital Region 

SRI uses Random Digit Dial (RDD) and cell 
phone telephone sample 

Voxco is SRI’s state-of-the-art computer-
assisted telephone interviewer program 

SRI specializes in conducting qualitative 
studies including follow-up interviews 

SRI has a dedicated administrator for Data 
Management/Analysis 



X  +  X  +  X  +  X  + X 
ICS =                                                   +  2.0 1          2           3           4         5 

6.7558 

X  + X 
ICC =                    + 2.0 1         5  

2.6424 

X + X + X 
 ICE =                   + 2.0 2         3         4 

4.1134 





Based on a medical study conducted in the Capital Region 
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Customized Survey Look & Feel 
Example: Allegory 



Customized Survey Look & Feel 
Example: Allegory 



Track responses by  
individual question 
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Info popup 
on cursor 

hover 









Pop-up Info 
window on 
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• Improve method of contact 
• Reduce contact attempts 

  
• Transform sample of monthly/annual survey questions 

  
• Informed rollout of new process to panelists 
• Show panelists that it is in their interest to respond 

• Reevaluate what you are trying to learn from your survey and score 

• Rewrite survey questions 

• Improve construction of the score 



Enhanced Reliability Enhanced Validity 
• Increasing Response Rates 
• Explain importance of surveys to the 

sample 
• Clarification and enhancement of 

instruments 

• Review of any systemic confusion 
between satisfaction/performance 

• Review any over-inclusion of individual 
respondents 

• Review the underlying variable of 
interest and suggest enhanced survey 
questions that will yield not only an 
overall score but meaningful sub-
indicators 
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